
 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

SATURDAY DIRT TRACK RACING IS AN AMERICAN TRADITION!!  

KEEP IT GOING.  

  

YOUR NAME HERE!!!  

CYCLE DYNAMICS  
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WHY INVEST YOUR ADVERTISING $$ IN RACING?  

A Little About Our Sport (Dwarf Car Racing)  

1.  We race 37 point & non races per year (March ð

November)  

2.  We race 6 - 8 non - season races and Practice at Canyon 

and Manzanita about 25 times per year  

3.  The tracks generally receive 800 - 3,000 fans  per 

night (Friday ð Sat)  

4.  Typically 10 races per year at Canyon Raceway 91st 

and Carefree highway  

5.  Typically 15 races at Manzani ta  35th avenue and 

Broadway  

6.  Typically 8 races at CAR  in Casa Grande  

7.  An average of 35 cars show up each night to race 

(dwarf cars)  

8.  Race fans are very loyal to businesses that support 

their sport.  

9.  Consumers Behavior due to Racing involvement  

10.  98% of racing attendees feel positively about 

companies involved in the sport  

11.  89% of attendees try to support companies involved 

with racing  

12.  88% of attendees are likely to purchase the 

product of a company involved in racing over that of  

a non - involved company  

13.  66% of racing fans admit switching brands because 

the brand switched to was involved in racing   

14.  90% of racing fans are likely to try a new 

product, service or promotion because of racing 

involvement  

15.  Every year auto racing cont inues to grow and 

become more main - stream. Local racing remains an 

affordable and effective form of advertising .  



  

 HERE ARE SOME DEMOGRAPHICS FROM A RACE FAN      

RACE FANS ARE VERY SIMILAR REGARDLESS OF TYPE OF CAR  

(SOURCE: Scarbouough Research 2007)  



 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

  

  

  

  

                  CANYON 

                     RACEWAY 
          MANZANITA  

          COVERAGE 

  

  

                           CENTRAL AZ 

                             RACEWAY 

  

  
       
PRESCOTT VALLEY  

  

  
          RACEWAY 

Canyon Speedway Park 
3/8th Mile Clay Dirt Oval 

9777 W. Carefree Hwy 
Peoria, AZ 85345 

Manzanita Speedway                     
3417 West Broadway Road  

Phoenix AZ  

  

Phoenix, Arizona 85041 

CENTRAL AZ RACEWAY 
512 S 11 Mile Corner Rd 

Coolidge, AZ 85228 

PRESCOTT VALLEY 
Yavapai County 

Fairgrounds -  Prescott 
Valley, Arizona 

THESE ARE THE TRACKS THAT WE RACE AT.  
EACH TRACK  HAS ITS OWN MARKETING ADVANTAGE.   

ALL TOGETHER THEIR CUSTOMER BASE COVERS THE ENTIRE STATE.  

  
PRESCOTT VALLEY COVERS  NORTHERN ARIZONAð COVERS A LARGE AREA MOSTLY RURAL 

CANYON SPEEDWAY PARK COVERS WESTERN AZ   ð GROWING RAPIDLY  

MANZANITA SPEEDWAY COVERS CENTRAL AZ    ð   THEIR REACH IS VERY LARGE  AND CENTER OF AZ 

CENTRAL AZ RACEWAY COVERS SOUTHERN AZ  ð COVERS A LARGE AREA OF THE STATE  

       INCLUDING TUCSON 

  



 

  
MANZANITA RACEWAY  

PHOENIX DEMOGRAPHICS  

  

AS AN ICON TO THE STATE, 

MANZANITA STILL DRAWS 
CROWDS  FROM ALL OVER THE 

STATE. BELOW ARE PHOENIX 

STATS, BUT YOU COULD 

COMBINE THEM WITH MESA, 

TEMPE, SCOTTSDALE, ETC... 


